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Abstract. Social values become progressively more important in the contemporary complex and diversified
media environment. Media culture in postmodernity is the foundation on which social psychological attitudes,
values, worldviews and tastes are built. The digitalization of modern society is a twofold process — on the one
hand, it creates numerous opportunities for the affirmation of personal and civil freedoms, but on the other
hand, it becomes a fertile environment for the appearance of negative phenomena, such as xenophobia,
racism, sexism, hate speech and intolerance. The main hypothesis of the study is that certain values are deeply
embedded in the mediatized society of each particular country. For this aim an empirical study has been done
with respondents in Bulgaria. They have been asked what social values in their opinion the Bulgarian media
uphold. Between the chosen values presented to the informants are: freedom and independence; moral and civil
responsibility; justice and equality; fairness and transparency, empathy and respect, lifelong education
and learning, culture and tradition; patriotism; and family and community values. Moreover, the respondents
are asked to rate from 1 to 5 the extent to which these values are upheld by the media in the society. For all
the above mentioned values the informants have chosen the average rate 3 (“neither much, nor less”). Based
on the received answers it can be concluded that the majority of the Bulgarian respondents do not believe that
maintaining and cherishing social values is nowadays a priority for the media. This means that social crises
in post-totalitarian societies may simultaneously be perceived as media crises too. However, this hypothesis
should be further developed and tested by comparing different post-totalitarian countries and their media
environments.
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Anomauin. Y cyuacnomy cKIaOHOMY ma PiSHOMAHIMHOMY Mediacepedosuyi poib COYIAIbHUX YIHHOCTEl
cmae dedani saxcausiuior. Mediakynomypa enoxu nocmmoOepHy € (YHOAMEHMOM, HA SKOMY (hOpMYIOmbCs
COYIANbHO-NCUXON02TUHI YCMAHOBKY, YIHHICHI OpIiEHmMupu, ceimoaisio ma ecmemuyni cmaxku. L{ugposizayisn
CYYACHO20 CYCHITLCMBA NOCTHAE OBOSIKUM NPOYECOM: 3 00HO20 DOKY, B0HA BIOKPUBAE YUCIEHH] MONCTUBOCTE
OJIs1 YMBEPOACEHHSL 0COOUCIUX T 2DOMAOSAHCHKUX 80000, A 3 THUO20 — CMBOPIOE CRPUSIMAUGE NIOIPYHMSL ONlsl
BUHUKHEHHS MAKUX He2AMUBHUX ABULY, K KCEHODODIs, paACU3M, CEKCU3M, MOBA BOPOINCHEUT MA HeMePRUMICb.

Ocnoena 2cinomesa 00CAIONCEHHsL NOJSI2AE 8 MOMY, WO NEGHI YIHHOCMI 2TUOOKO iHmMe2po8aHi 6 mediamu-
308aHe CYCNITLCMBO KOJCHOI OKpemoi Kpainu. 3 yiero memor Oyio npoeedeHo emMnipuune 00CHIONCEHHS 3d
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yuacmio pecnonoenmis i3 boneapii. Yuacnuxam 6yno 3anpononosano GU3HAYUMU COYianbHi YiHHOCMI, 5KI,
Ha ixuio OymKy, niompumyloms boneapcvki media. Ceped 3anponoHosanux iHgopmanmam yinHocmerl Oyuu:
€80000a Ma He3aNeIHCHICMb, MOPATbHA MA SPOMAOSHCHKA 8IONOGIOANLHICING, CHPABEOIUBICG | PIGHICTNY,
YeCHICMb [ NPO30PIiCMb, eMIamis ma noedzda; 0C8IMd i HAGUAHHS BNPOOOBIHC HCUMMSL, KVAbIMypa i mpaouyii;
nampiomusm, cimetini ma epomaocwvki yinnocmi. Kpim moeo, pecnondenmu manu oyinumu 3a n’simuOaibHo0
wixanow (8i0 1 00 5) cmynins niompumxu yux yiHHocmeu media 6 cycniibemei. 3a 6cima 3a3HaA4eHUMU NO3U-
yismu ingpopmanmu o6panu cepeonio oyinky 3 («ui 6aeamo, Hi Manoy).

Ha niocmasi ompumanux ionosioeti Moxcna Oitimu 6UCHOBKY, Wo Oiibicmb 6012apCobKUX pecnoHOeHmie
He 68adicarmy NIOMPUMKY MdA YIMBEPOICEHHS COYIANbHUX YIHHOCTEU NPIOPUMEmHUM 3A60AHHAM CYYACHUX
media. Lle oae niocmasu npunyckamu, wo COYiaibHi KpU3Uu 6 NOCMmMOMAaiimapHux CyCnilbCmeax MOXNCYmb
00HOUACHO chpulimamucs i AK Kpuza media. Boowouac ys einomesa nompebye nooanvuio2o po3eUmKy
ma nepesipKu uLIsXom NOPIGHAIbHO20 AHANIZY Mediacepedo8uly PIHUX NOCTMOMANIMAPHUX KPAiH.

Knwwuogi cnosa: media, coyianvhi yinnocmi, cnputinamms, 60a2apu, eMnipuire 00CIiONCenHs.

Problem Statement. Social values in
postmodernity have emerged as a complex
and socially significant problem that affects all
spheres of the mediatized society — from political
systems and legal regulation, to the economy,
media and entertainment industries, media
pedagogy and education. Values are responsible
for the formation of different models
of democracies, and at the same time they relate
to some of the main problems with information
in the global world. In the era of post Covid-19
rumors and disinformation have become a real
challenge for traditional media. The latter not
only have to regularly and accurately inform
their audiences about events, but nowadays they
have to actively oppose to myths and conspiracy
theories too. Thus, a paradoxical situation has
been created — on the one hand, key values
of modern society are freedom of speech,
pluralism of opinions and tolerance. On the other
hand, it is necessary for the media to actively
oppose disinformation, thus limiting freedom
of expression.

Media culture in postmodernity becomes
the foundation on which social psychological
attitudes, values, worldviews and tastes are built.
It also presupposes the development of civil self-
awareness as well as the assertion of individual
and collective identities, as never before.
Thus, the medialization of society represents
a complex interaction between the media
and the diverse social strata and fragments
of society. The fragmentation and diversification
of society deepens even further in the new
digital environment, which naturally creates
the conditions for the proliferation of virtual
communities and identities.

In his book on the construction of news in
the press, Sam Lebovitz (2016) [6] puts forward
the idea of a mediatized capitalism, which,

according to him, is a complex synthesis
of history, law, administration, economic forces
and the media. The author also outlines the main
challenges in front of the press in the modern
era — unable to maintain old circulations
in the age of the Internet, the newspapers
and magazines limit the number of their reporters,
and thus the opportunities for investigative
and interpretive journalism. As a result,
the classical media, Lebovitz argues, are less able
to serve as a corrective to the processes in society.
In this regard, freedom of expression depends
not only on the specific political situation and on
the legislative framework in a given country —
the challenges are also outlined by the weakening
influence of the classical media, which have
previously had a strong impact on society.

Simultaneously, even nowadays some scholars
build their analyses on the so called “cultivation
theory”, proposed by Gerbner (1998) [3] which
initially was related to the electronic media
and to the television in particular. According
to these researchers, the broadcast of violence
on television is one of the main reasons for
the development of violence and aggression
in society. A number of social psychologists,
such as Susan Herley (2004) [4], emphasize on
the tendency of some individuals to “imitate”
behavior that they perceive from the electronic
media, including staging robberies, kidnappings
and other criminal offenses based on films or
even on broadcast footage by TV reporters. This
is why researchers also raise questions related to
the ethics of public and mass communication:
should freedom of speech include the expression
of aggression and how to regulate violence,
aggression and hatred in the media?

In this relation, there are numerous studies
of hate speech in the press and in the electronic
media. In his research, van Dijk (2016) [9]
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underlines the functions of the news in
the formation of public opinion. Based on
a discourse analysis of media content, the scientist
comes to the conclusion that the news, even in
the European Union, is often a demonstration
of hatred, xenophobia and racism. According
to the researcher, the FEuropean majorities
still underestimate representatives of ethnic
minorities, immigrants and refugees. In this
regard, Christopher Josie (2010) [5], too, offers
a detailed analysis of the discourse of racism
and hatred in the digital space. By distinguishing
between  “overt” and “covert” racism,
the researcher argues that the introduction
of new technologies supports the emergence
of new strategies for creation and maintenance
of identities based on xenophobia and racism.

Hate speech has become even a more complex
and significant problem with the digitalization
of'the media. According to Jack Batkin (2004) [1],
due to the digitalization of mass communication
today, the opportunities for individual
participation and contribution to society have
significantly increased, but simultaneously,
the same technologies that provide many
personal freedoms create and produce new
methods for tracking, influencing and even
controlling the public opinion.

Most of the researchers also emphasize
on the active citizenship that develops with
the digitalization of media. Authors, such as
Frank Fisher (2009) [2], even claim that in
a number of European countries the Internet
gives a new impetus to actively participate during
political elections and important public decision-
making. In such a way, the Internet becomes
an important element of the democratic revival
or even a main mechanism for transformation
of democratic models. All these problems bring
to the fore the theory of the spiral of silence,
first presented by Noele-Neumann (1974) [7].
This theory emphasizes the ability of electronic
media to create public opinion that is shared by
the majority, while the views of the minority
are suppressed or ignored. According to
Noele-Neumann, individuals who do not share
the majority’s opinion are forced to remain silent
in order to avoid stigmatization and isolation in
society. In such a way, according to the author,
electronic media create the illusion of social
consensus.

If the theory of the spiral of silence seems
justified for traditional media, the postmodern

processes demonstrate its limited application
in relation to the digital media. The Internet
and the social media impose an individualization
of public communication and thus create
numerous opportunities for the establishment
of minority identities and views. Thus, in
the digital space, there is exactly the opposite
process — disintegration and fragmentation
of public opinion, a phenomenon that in some
cases can lead to the loss of public consensus
(Petkova, 2023) [8]. However, based on various
analyses, it becomes clear that the digitalization
of modern society is a twofold process — on
the one hand, it creates numerous opportunities
for the affirmation of personal and civil liberties,
but on the other hand, it becomes a fertile
environment for the appearance of negative
phenomena, such as xenophobia, racism,
sexism, hate speech and intolerance, as well
as disinformation and circulation of rumors
and conspiracy theories.

Article Purpose and Task. Media pluralism
is an important topic for a debate and analysis
specifically in the post-socialist countries. Bulgaria,
for example, has continued to define itself as
a “transitional democracy” for more than 30 years.
In post-totalitarian societies, there is an interesting
phenomenon: while the traditional press can
be strongly influenced by business interests
and political parties, social media, on the contrary,
lacks any censorship or even regulation. This
has both positive and negative sides. On the one
hand, individuals can freely express their points
of view, but on the other, rumors and fake
news become a constant part of the daily life
of Bulgarians. Analyses done by the Pew Research
Institute (2018) [10] point to the difficulty with
which the Eastern European societies adapt to
the traditional European values and norms, such
as individualism, freedom of speech, acceptance
of “others”, as well as to the openness towards
ethnic, religious, cultural and sexual minorities.
Thus, the main goal of the paper is to analyze how
contemporary Bulgarians perceive social values
presented by the media.

Research Subject and Object. The study
of'the basic values in postmodern Bulgarian culture
can provide answers to numerous questions, such
as: why do Bulgarians even nowadays consider
their country “a transitional democracy”? What
is the importance of the media in shaping these
values in the post-totalitarian states? Also, there
are certain historical and cultural factors that
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underline the contemporary state of the media in
the post-totalitarian countries. The study of values
can provide answers to a number of problems
related to media pluralism in the new digital
environment too. The main hypothesis of the study
is that certain values are deeply embedded in
the mediatized society of each particular country.
For this aim an empirical study has been done
with respondents in Bulgaria.

Presentation of Basic Research material

Up to the beginning of May 2025,
429 Bulgarian respondents have been interviewed
by means of an online questionnaire. Most
of the respondents belong to the age group 18-25
(170 people), 53 are between 26 and 35 years
old, 94 belong to the age group 3645, 76 are
between 46 and 55 years old, 22 are between 56
and 65 years old and only 16 people are over 66.
Thus, mostly younger people are represented
in this study. In such a way some tendencies in
the evaluation of social values by the younger
generations in Bulgaria can be outlined (Fig. 1).

The respondents have been asked what social
values in their opinion the Bulgarian media
uphold. Between the chosen values presented to
the informants are: freedom and independence;

moral and civil responsibility;  justice
and equality; fairness and transparency;
empathy and respect; lifelong education

and learning; culture and tradition; patriotism;
and family and community values. Moreover,
the respondents are asked to rate the extent to
which these values are upheld by the media in
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the society, as 1 is the most, 2 is much, 3 neither
much, nor less, 4 is little and 5 is the least.

The majority of the respondents have chosen
for each value the average rate 3 (neither much,
nor less): 155 informants have ticked “neither
much nor less” for freedom and independence,
165 — for moral and civil responsibility,
186 — for justice and equality, 126 — for fairness
and transparency. Among the respondents
174 have also chosen the average rate 3
for empathy and respect, 183 — for welfare
and security, 162 for education, 152 for culture
and traditions, 158 for patriotism and 174 — for
family and community values. The most positive
responses have also been given for “culture
and tradition” and “patriotism” and the most
negative — for “fairness and transparency”.

Based on the received answers it can
be concluded that the predominant part
of the Bulgarian respondents do not think that
Bulgarian media place special emphasis on social
values. However, they also believe that media most
often do not stick to fairness and transparency.
Also, according to the interviewed Bulgarians
the most cherished values by the Bulgarian media
are the culture and national traditions as well as
patriotism (see Fig. 2 and 3).

Conclusions and prospects of further
developments. The study of values is very
important in order to outline the media landscape
in the post-Covid-19 epoch in different countries
and regions. Social values are significant for
post-totalitarian societies that can still hold
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Fig. 1. Age of the respondents
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Values that media uphold - 1
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Fig. 2. Values that media uphold
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Fig. 3. Values that media uphold

to the heritage and trauma from the historical
past.  Simultaneously, the  digitalization
of communication both provides the opportunities
for freedom of expression and presents
challenges, as negative phenomena, such as hate
speech and intolerance, have been on the rise.
The datareceived from the Bulgarian study clearly
indicates that the majority of the respondents
do not believe that maintaining and cherishing
social values is nowadays a priority for
the media. This means that social crises in post-
totalitarian societies may simultaneously be
perceived as media crises too. This hypothesis

should be further developed and tested by
comparing different post-totalitarian countries
and their media environments. However,
the social responsibility of the media is a problem
that comes to the fore and becomes progressively
more important in the digitalized postmodern era.
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