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Abstract. The current paper analyzes the lexical and stylistic mechanisms of the construction
of the Ukrainian refugee image in contemporary media discourse, with a particular focus on The New York
Times, a leading American newspaper. Media discourse is understood here as a field of mass communication
that implies multiple linguistic practices and information flows. Media discourse is notable for its multimodality,
interdiscursivity, dynamics, and its addressing of a large and heterogeneous audience. One of the defining
features of modern media discourse is its increasing intertextuality and the fluid boundary between
written and oral communication, which causes it to transform traditional forms of language. The semantic
analysis showed that the Ukrainian refugee is most commonly represented through invoking large numbers
of displaced persons (15%) in host countries (11%), successful employment outcomes outside of their home
nation (11%), and border crossing problems (9%). Additional frequent themes are U.S. sponsorship programs
(8%), temporary returns to Ukraine for healthcare (8%), and access to education (7%). The other theme
fields appeared less frequently (6% to 4%). Overall, Ukrainian refugees in the discourse being examined are
represented primarily through quantitative information, host countries' reactions, and success of integration,
and to a lesser extent through personal experiences of displacement or leaving. Stylistic analysis of the articles
in The New York Times indicates a preference for metonymy, where countries or governments are used to
refer to citizens or government officials. Epithets are recurrent, used both to convey the refugees' plight
and the contrast with their new, more hopeful environment. Metaphors conveying the influence of external
conditions, political or natural, on the refugees' lives also contribute to the richness of the discourse style.
Out of 442 stylistic devices identified, metonymy accounted for 30%, epithets for 19%, metaphors for 17%,
and special syntactic constructions for 14%. The remaining devices were used with a lesser frequency (0.2%).
These findings suggest that the use of stylistic devices plays an important role in creating the verbal image
of Ukrainian refugees in U.S. media. Additional studies may entail comparing the representation of Ukrainian
refugees in the media of other English-speaking countries.
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Anomauia. Y cmammi ananizyiomvcs JNeKCUYH Ul CMUTICIUYHI MEXAHI3MU KOHCMPYIOGAHHS 00pasy
VKPAIHCbKO020 Oidicenys 6 cyyacHomy mediaduckypci 3 ocobaueum axyewmom Ha The New York Times,
NPOGIOHII  aMEPUKAHCLKIN eazemi. Mediaduckypc posymiemovcs aKk  chepa mMacogoi KomyHikayii, wo
nepeobauac yucienti ainesicmuyti npakmukuy i inghopmayitini nomoku. Mediaduckypc upisHAEMbCS CEOEH
MYTbMUMOOANbHICIIO, THMEPOUCKYPCUBHICINIO, OUHAMIMHICIIO MA 36ePHEHHAM 00 elUKOI Ul HeOOHOPIOHOI
ayoumopii. OOHI€I0 3 USHAYANLHUX PUC CYUACHO20 MEDIAOUCKYPCY € U020 8ce OLNbUla IHMePMeKcmy arbHiCmb
I NIUHHA MedHca MIdNC NUCbMOBOIO Ul YCHOK KOMYHIKAYIEN, WO 3MYULYE 11020 MPAHCchopmysamu mpaouyiiHi
Gopmu mosu. Cemanmuunuil aHaniz noxKazas, wo YKpaiHcoKuil Oixceneysb Hatuacmiuie npeocmasieHut
yepes GenuKy Kinvbkicmo nepemiujenux ocio (15%) y xpainax nepebysanmns (11%), ycniwni pesynomamu
npayesraummysanis 3a medxcamu pionoi kpainu (11%) i npobnemu 3 nepemunom kopoony (9%,). looamxosumu
yacmumy memamu € npoepamu cnouncopcmeéa CLIA (8%), mumuacoee nogepuenns 0o Yipainu o0na
ompumanusa meouuroi donomozu (8%) i oocmyn 0o oceimu (7%,). Inwi memamuuni nons 3 ’aensnucs piowe
(6i0 6% 00 4%). 3acanom yxpaincoki Gidcenyi 6 00CRIONCYBAHOMY OUCKYDCI Npedcmasiieti nepesanicHo
KLIbKICHOM iHOpMayicto, peakyicto Kpaid, wo nputlMarms, ma yCnixom iHmezpayii, MeHuow Mipow uepes
ocobucmuil 00c6i0 nepemiwjennsn abo euizoy. Cmunicmuunui ananis cmameu y The New York Times yxasye
Ha nepegazy MemoHimii, 0e Kpainu uu ypsaou UKOPUCMOBYIOMbCS OJisl NO3SHAYEHHS 2POMAOAH YU YPAO00B8Yis.
Enimemu € noemoprosanumu, 6UKOpUCmogyiomscst K 0sl nepeoaui msaicko2o CmaHoguwa Oidcenyis, max
i Onsi KoHmpacmy 3 iXHiM HO8UM, Oilbul 0OHadiIueUM cepedosuwem. Memadghopu, wo nepedarome eniue
306HIUHIX YMOB, NONIMUYHUX YU NPUPOOHUX, HA HCUMMSL OIdICEHYI8, MAKONIC CRpUsiOms OA2amcmey Cmuio
ouckypcy. I3 442 eusenenux cmunicmuunux nputiomie memowimiss cmanosuna 30%, enimemu — 19%,
memagopu — 17%, a cneyianvui cunmaxcuuni konempykyii — 14%. Pewma nputiomie 6ukopucmogysanucs
3 menworo uwacmomor (0,2%). Lli pezynvmamu cgiduamv npo me, w0 GUKOPUCTNAHHI CIMUTICTIUYHUX
nPULloMi6 8IQiepae 8ANCIUBY POTb Y CMBOPEHHI 8ePOAILHOZ0 00pA3Y YKPAIHCOKUX OIdNCeHYI6 8 AMEPUKAHCLKUX
3ML. Jlooamkosi 00CaiodiceH st MONCYIMb GKAIOYAMU NOPIGHAHNA penpe3enmayii yKkpaincokux oixcenyis y 3MI
IHUWUX AH2IOMOBHUX KPAIH.

Knwuogi cnosa: ouckypc-ananiz, cemawmuxa, cmunicmuuni 3acobu, media, penpezenmayis, oOpasz
VKpaincokozo oixcenys, The New York Times.

tional perception of any information by people,
and editors are increasingly resorting to the use
of various stylistic resources. In modern society,

Problem statement. In the context
of the ongoing war in Ukraine, which has caused
a massive wave of internal and international

displacement, the media have become the main
source of information about Ukrainian refu-
gees for an international audience. Therefore,
the formation of their image in English-language
news is important for understanding the social
and political situation, as well as for influencing
the public perception of these individuals in dif-
ferent countries. The increased flow of migrants
to other countries of the world has caused
the need for more detailed coverage of this prob-
lem, and rapid pressing improves the important
role in forming a significant impact on the emo-

disinformation is the main movement of pro-
gress; mass media discourse plays a key role in
shaping public opinion and a person’s world-
view. It is also called media discourse, and it is
presented as a complex of processes and prod-
ucts of speech activity in the field of mass com-
munication, which have various forms and com-
plex relationships [1, p. 21].

The issue of studying mass media discourse
occupies a central place in modern linguistics,
reflecting the significance of social, political,
philosophical, cultural and linguistic trends that
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suggest functioning. The rapid development
of technologies in the 21st century has led to
the widespread use of technical means of com-
munication and increased attention to informa-
tion flows. Modern man can no longer imagine
his life without the press, television, radio or
the Internet. Researchers (I. G. Miroshnichenko)
increasingly use the terms “mediatised society”
and “mediatised personality”.

Ukrainian researcher I. G. Miroshnichenko
defines media discourse as a sphere of mass
communication that encompasses various lan-
guage practices and channels of information
transmission [2, p. 38]. She identifies its charac-
teristic features, such as multimodality, interdis-
cursiveness, dynamism and orientation to a wide
audience.

Irish scholar E. O’Keeffe emphasises that
modern media discourse is characterised by
the growth of intertextuality and the blurring
of boundaries between oral and written forms
of communication [3, p. 442].

Mass media not only disseminate information
but also form social values and regulate social
processes. The persuasiveness of media dis-
course plays a key role in influencing the behav-
iour and worldview of the audience through
the use of various linguistic strategies and tactics.

Modern technologies have significantly
changed communication in the media space.
If earlier mass communication was a one-way
process controlled by the media, today every
user can take an active part in blogs, forums
and social networks. This contributes to the dia-
logic nature of media discourse [4, p. 5]. In addi-
tion, modern studies of media discourse use
interdisciplinary methods that combine struc-
tural, functional, contextual, linguocognitive
and pragmatic approaches [5, p. 39]. Particular
attention is paid to such aspects as hypertextu-
ality, interactivity and audiovisual elements that
expand the boundaries of media communication.

Aim and scope. The aim of our research
is the need to study the semantic and stylis-
tic features of creating the image of Ukrainian
refugees, as well as to identify the influence
of the mass media on the formation of public
perception and identification of Ukrainians in
the international context. Achieving this goal
involves solving the following tasks: to study
the main methods of influencing media discourse
on people's behaviour; to conduct a semantic
and stylistic analysis of the features of represent-

ing the image of a Ukrainian refugee in modern
English-language mass media discourse.

Research object and subject. The object
of the study is the process of forming the image
of Ukrainian immigrants in English-speaking
media, and the subject is the specific seman-
tic and stylistic means by which this image is
formed.

Research and findings. To examine how
the image of the Ukrainian refugee is repre-
sented in English-language media discourse, we
analysed 50 articles from the American newspa-
per The New York Times. All of them focus on
the refugee crisis following the full-scale inva-
sion of Ukraine by the Russian Federation from
March 2022 to March 2025.

Semantic analysis revealed that Ukrainian
refugees are primarily portrayed through quanti-
tative and thematic emphasis. The most common
representations include references to the sheer
number of displaced individuals (65 instances),
the listing of mostly European host countries
(50 instances), extensive opportunities for
employment abroad (50 instances), and detailed
accounts of the refugee journey and border
crossings (41 instances). Additionally, the cover-
age frequently draws comparisons with the 2015
European migrant crisis (32 instances). The fol-
lowing are examples of typical linguistic expres-
sions used to construct this media image.

This is how the growing number of Ukrainian
refugees in European countries is described:

“On Friday, Mr. Biden shifted most of his
focus to the human dimensions of what he called
Mpr. Putin'’s “war of choice”. He listened as Mr.
Duda described the grim plight of Ukrainians
who have arrived in a never-ending flow at Pol-
ish border communities” [6].

The main reasons for refugees are:

Fear of destruction: “Photographs out
of Kharkiv on Friday showed a large fireball
and nearby cars and buildings on fire, as res-
idents fled on foot and bicycle, carrying what-
ever belongings they could grab in the after-
math of the attack. In the central city of Dnipro,
Russian missile strikes on a military facility
destroyed buildings” [6].

Searching for a safe place to live (often com-
bined with feelings of guilt towards other peo-
ple who are left in danger): “When Leia’s family
reached Vienna two weeks ago, she was relieved,
but also guilty because she was safe and so
many others were not” [6].
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However, refugees are at risk of human
trafficking:

“Interpol has already received reports of human
traffickers and smugglers waiting at various border
control checkpoints to prey on vulnerable popula-
tions arriving from Ukraine’ [6].

Since Ukrainian refugees are predominantly
white and Christian, they are welcomed in
the European Union and post-communist coun-
tries that still remember life under Moscow's
rules: “Unlike the migrants beaten back from
the border by Polish guards last year, Ukraini-
ans, who are mostly Christian and white, have
a legal right to enter Poland and other Euro-
pean Union countries without visas. Nearly
a million Ukrainians already live in Poland” [6].

European countries have opened wide oppor-
tunities for Ukrainian refugees to find employ-
ment (also 50 examples), filling the niches cre-
ated by the outflow of their own population
(especially Polish) to work in the Benelux coun-
tries (Belgium, the Netherlands): “The influx
is seen as a boon in Lithuania, a country that
has long grappled with labor shortages linked
to an aging population, a declining birthrate
and the migration of young people in Europe in
search of well-paying jobs” [6].

Ukrainians are known all over the world for
their education and high professional qualities:
“Many of those arriving have diplomas, includ-
ing journalists, lawyers, tech programmers
and engineers, while others have worked in
skilled labor positions, she said” [6].

Also, refugee children have the opportunity to
attend local schools and kindergartens and learn
the language: “So far, Vienna has offered around
250 Ukrainian students spots in “New in
Vienna” classes and enrolled about 800 children
and teenagers into its public and private schools,
a number that is equivalent to less than one per-
cent of the existing student population” [6].

Despite the attractive conditions of stay, many
Ukrainians return home to Ukraine from time
to time to see family members who are unable
to leave, to apply for property documents, and,
often, to receive proper qualified medical care,
which is lacking in the European Union due to
the difference in the system of providing medi-
cal services: “Many refugees said that their trips
home had been prompted by frustration with
health systems in Europe that they see as defi-
cient. That has been particularly true in Britain,
where there have been news reports of refu-

gees’ dissatisfaction with the crisis-hit National
Health Service” [6].

The influx of Ukrainian immigrants is often
compared to the migrant crisis in Europe in
2015: “The warm embrace of Ukrainian refu-
gees is a stark contrast to a European refugee
crisis in 2015, when more than a million refu-
gees, many of them fleeing conflict in the Middle
East and Africa, poured into the bloc, spurring
an anti-immigrant backlash and support for
political parties on the far right” [6].

However, over time, Western society,
especially Poland, began to tire of the war
and the influx of Ukrainian refugees and began
to introduce certain measures, such as cut-
ting benefits, housing, or education: “By year’s
end, Poland will have spent more on housing,
health and other services for Ukrainians than
any European country, according to a study
by the Polish Economic Institute. As the coun-
try, like much of Europe, copes with inflation
and high gas prices, there are signs that fatigue
may be setting in with some slice of the Polish
electorate” [6].

Thus, the image of a Ukrainian refugee is
highlighted mainly by their number (15%) in
various countries of the world (11%), their suc-
cessful employment there (11%), a description
of border crossing and the difficulties associ-
ated with it (9%), there are also numerous men-
tions of US sponsorship programs with varying
degrees of success in their implementation (8%),
their temporary return to their homeland, mostly
to receive qualified medical services (8%),
and the provision of the right to education (7%).
Other topics are highlighted from 6% to 4%.

We found the following stylistic means for
expressing the image of a Ukrainian refugee: epi-
thet (84 examples), metonymy (135 examples),
metaphor (76 examples), personification (20),
allusion (10), antithesis (25), and comparison
(27 examples). Among the syntactic ones, only
isolated constructions (61 examples), anaphora
(2), and epiphora (2) were found.

Epithets, appearing in 84 instances (19%
of all stylistic devices), are primarily expressed
through adjectives with negative connota-
tions (65 examples). These are commonly
used to describe the appearance, living condi-
tions, movement of refugees, or the lives they
were forced to abandon: “He looked terrified
but said he had to risk the perilous journey to
the besieged capital to save his family” [6].
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Positive adjectives-epithets (19) were used to
describe the new places of residence of Ukrain-
ian refugees or the friendly attitude towards them
of the local population: “And beyond the bounti-
ful offers of work...” [6].

Metonymy (135 examples, 30%) con-
sists of transferring the qualities of the whole
to the part and vice versa. Usually, they are
the names of countries instead of their population
(Ukraine, Poland), the names of governments or
government buildings (Kremlin, government)
instead of the names of presidents or com-
manders: “The exodus from Ukraine gathered
pace on Friday as fear spread that the Kremlin
intends to impose its will far beyond just the east
of the country” [6]. The Russian government
and Putin are expressed through the generalisa-
tion Kremlin is the main government building
of Russia.

Metaphor is represented by 76 examples,
which transfer the qualities of one concept to
the other. “And Ukrainian suffering at the hands
of Russia has stirred sympathy in the formerly
communist lands of East and Central Europe”
[6]. In this example, the metaphor ‘to stir sympa-
thy’ is combined with the metonymy ‘in the for-
merly communist lands,” where the phrase stands
in for the people living in those regions.

Personification, or a type of metaphor,
endows inanimate objects or phenomena with
the qualities of living things. It is not as numer-
ous as metaphors and consists of 20 examples.
For instance, “Some offers are aimed at filling
openings that have languished in Europe since
the reopening of economies after coronavirus
lockdowns” [6]. The proposals seem to be fill-
ing the job gaps that appeared in Europe during
the lockdown.

Allusion is a reference to known historical
facts, biblical stories, or historical events. Ten
such examples have been identified: “As the war-
time exodus from Ukraine grows larger, ...”
[6]. The exodus of refugees from Ukraine is
comparable to the exodus of the Jews from Egypt
under the leadership of Moses. Another example
shows that hostile attitude towards Ukrainians in
Poland has been compared to the period of seg-
regation in the United States, when the best seats
on buses were for whites and the back for blacks;

or to the Nazi attitude towards Jews: “...different
from putting up a sign in public transport say-
ing, “seats for whites only” or a restaurant tell-
ing customers that “Jews are not allowed” [6].

Comparison consists of 27 examples. “The
influx is seen as a boon in Lithuania” [6].
The arrival of Ukrainian refugees in Lithuania is
seen as a blessing from God.

According to the data, a third (30%)
of the stylistic devices used to describe the image
of a Ukrainian refugee are metonymy, a fifth
(19%) are epithets, 17% are metaphors, and 14%
are isolated constructions. The remaining stylis-
tic devices were few in number (6%).

Conclusions and further research pros-
pects. The research shows that the image
of the Ukrainian refugee in contemporary Amer-
ican media discourse, as embodied in The New
York Times, is formed through a combination
of quantitative lexis patterns and affective sty-
listic devices. Media discourse revolves around
the extent of displacement, the geography of host
countries, employment opportunities, and escape
and resettlement challenges. This lexical con-
strual is supplemented by regular application
of stylistic devices that create readers' emotional
and cognitive understandings.

Metonymy is frequent, with government
and country names functioning as substitutes for
officials and populations, and so deflecting atten-
tion from individuals to institutions. Epithets,
especially pejorative ones, are employed to char-
acterise both the adversity of displaced persons
and, occasionally, the relative comfort of their
new environments. Metaphors add further depth,
assigning human feeling or political import
to environmental and geopolitical processes,
heightening emotional impact. and engagement
in narrative. Overall, these stylistic strategies are
central to the verbal construction of the image
of the Ukrainian refugee in the discourses under
scrutiny.

Future studies could compare the portrayal
of Ukrainian refugees in different English-lan-
guage media outlets or discourses, i.e., political,
humanitarian, or social media texts. This research
could further enhance our knowledge of how
national, cultural, and ideological contexts affect
the media framing of refugee experience.
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