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The article deals with the relevance of the use of tourism terms in professional English. Firstly, English
is considered to be an international language in all spheres of activity, such as business, science, education,
computer technology etc. Tourism area is no exception. English acts as a common language of communication
for visitors, hospitality workers and service providers from different linguistic groups. Secondly, the more
words and phrases a person knows, the more freely he communicates with foreigners. Knowing English
allows to communicate freely with people from all over the world, expanding horizons and learning about
different cultures. Thirdly, the study of foreign languages is unavoidable because the English language is full
of ambiguous words, set expressions and a huge number of idioms and phrasal verbs. Fourthly, knowledge
of foreign languages will always come to the rescue in a foreign country and will help to avoid incidents,
connected with language barrier, many pitfalls and mishaps in terminology.

The article defines the main characteristics of the contextual use of tourism terms in professional English.
To achieve this goal, the following research methods were used: descriptive (for a general description of the
main features of tourism terms in English); contextual-interpretive (to identify the main function of tourism
terms in English), as well as the method of creating a problem situation with the help of tourism terms in
English. The author highlights the main features of tourism terms in English; identifies the main function of
tourism terms in English; determines the peculiarities of the use of tourism terms in English.

It has been proved that the English vocabulary is full of a huge number of tourism terms that have their
own individual meaning in the appropriate context. On the one hand, Professional Tourist English is precise
and understandable, but, on the other hand, it is still necessary to be very careful and clearly grasp the
context of the use of a certain word in a given situation, related to different procedures at the airport, types
of flights, various means of transport and hotel accommodation. It should be added that regular expanding
of vocabulary, memorizing it and, of course, systematically using it in a certain context will not only increase
peoples cultural level, but will also help them avoid unpleasant incidents on vacation, regardless of the
circumstances. Therefore, the use of tourist idioms and their advantages in Professional Tourist English will
be the perspective of our future research.

Key words: professional English, tourism terms, context, procedures at the airport, types of flight, means
of transport, hotel accomodation.

HAononcoxka Temana. I'01061i 0c001U80CHI KOHMEKCMYATbHO20 BUKOPUCHAHHA MYPUCHUYHUX
mepminie y npoghecinniii anzniticoKii mogi

Y cmammi obrpynmosano axmyanvHicmes SUKOPUCMANHA MYPUCTHUYHUX MEPMiHie 'y npoghecitiniti
aueniticovKiiu mosi. [lo-nepute, aneniticoka Mo8a 88aHCAEMbCSA MIJDCHAPOOHOIO MOBOIO 8 YCIX 2AY3AX OIANIbHOCHII,
Maxkux sx Oi3Hec, HAYKA, 0ceima, KoMn tomepHi mexnonozii mowjo. Typucmuyna 2any3v He € BUHSIMKOM.
Aneniticoka M08a BUCMYNAE CRIILHOK MOBOI0 CRINKYBAHHS O/ 8I08I0Y8aYi8, NPAYIBHUKIE 20melbHO20 Di3Hecy
ma NOCMAYaIbHUKIE nociye 3 pisHux mosnux epyn. llo-opyee, yum Oirvute crie i eupaszie 3Hae MOOUHA, MUM
BIIbHIULE BOHA CHIIKYEMbCA 3 THOZeMYAMU. BONOOIHHS AH2NIICOKOIO MOB0I0 00360/I8€ GiIbHO CRIIKYSBAMUCS
3 00bMU 3 YCbO2O CGINY, POWUPIOIOUU KPY203ip MA NI3HANYYU PI3HI KYIbMYPU.

Y cmammi eusnaueno 2on06Hi 0codnUB0CMi KOHMEKCMYANLHO2O GUKOPUCTIAHHS MYPUCIMUYHUX THEPMIHIE
y npoecitiniti aneniiicokitt mMosi. /[ 0ocscHeHHs nocmaeienoi memu 0y10 GUKOPUCHAHO MAKi Memoou
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00CNi0NCEHHs, AK ONUCOBUU (0151 3A2ANbHOI XAPAKMEPUCIMUKU OCHOBHUX O3HAK MYPUCHMUYHUX THEePMIHI8
AHENTUCHKOI MOBU); KOHMEKCMHO-IHmepnpemayitinuti (0151 GUAGNEHHS OCHOGHOI (DYHKYIT mMypucmuuHux
MepMiNi@ aHeNiliCbKOTi MOBU), A MAKOIC MEMOO CMBOPEHHSL NPOOLEMHOI cumyayii 3a 00NOM02010 MyPUCMUYHUX
MepPMIHi6 AH2NIUCLKOT MOBU.

Jlogedeno, wjo anenilicbka 1eKCUKA PACHIE BETUHE3HOIO KILKICIIO MYPUCMUYHUX MEPMINIE ma i0iom, 5Ki
Marmy c80€ iHOUBIOYAIbHE 3HAYEHHS Y 8ION0BIOHOMY KonmeKcmi. 3 00H020 OOKY, npoghecitina mypucmuuna
AHETICHKA MOBA € MOYHOIO MA 3PO3YMLN0I0, ale, 3 IHUW020 DOKY, 8ce dHc HeOOXIOHO Oymu Jyice YBANCHUM Ma
YiMKO po3yMimu KOHMEKCM 8UKOPUCMAHHA Ne8HO20 CNI08a 6 Mill YU HWil cumyayii, nog A3anoi 3 pizHuMu
npoyeoypamu 6 aeponopmy, munamu peucie, pisHUMU GUOAMU MPAHCROPNTY MA NPOACUBAHHAM Y 2OMEL.
Cnio 0ooamu, wjo pezynapue po3uUpeHHs CIOGHUKOBO20 3ANAcCy, U020 3anam simoeyeaHHs ma, 36U4aliHo,
cucmemamuyne GUKOPUCHAHHA 6 NeBHOMY KOHMEeKCMI He MilbKu NiOguuums KyIomypHUll piéenb TH00UHU,
ane i 0oonomogice ill YHUKHYMU HenpuUeMHUX iHYuoenmie y gionycmuyi, nezanexicHo 6io oocmasun. Came momy
BUKOPUCMAHHS 10ioM ma iX nepesacu ¢ NPO@eciliniil MypucmudHit aniiicoKitl Mol 6y0ymb npeomemom
HAWuXx MatlOymHix 00CaiOdNiCeHb.

Kniouosi cnosa: npodheciiina awneniticoka mosa, mypucmuyHa MmMepMiHONO02IA, KOHMEKCm, npoyeoypu

6 aeponopmy, munu peicie, mpancnopmui 3acoou, po3smauily8anus y 20meii.

Introductions. It is commonly known, Eng-
lish is considered to be an international language
not only in educational or business sphere, but
also in the sphere of tourism. Due to its posi-
tion as the main language of communication on
a global scale, knowledge of English is of para-
mount importance in the tourism sector. It acts
as a common language of communication for
visitors, hospitality workers and service provid-
ers from different linguistic groups. On the one
hand, not all natives speak English, but on the
other hand, hotel, restaurant, airport and taxi
employees know it at a pretty decent level. You
can communicate with it in any country. Anyone
traveling abroad should know at least a basic
level of spoken English for travel.

Nowadays it is almost impossible to find
a person who would not dream of a holiday
abroad. Knowing English allows you to commu-
nicate freely with people from all over the world,
expanding your horizons and learning about dif-
ferent cultures [1, p. 30]. Spanish is the official
language in more than 20 countries and is widely
spoken in Latin America and Europe. Chinese
(Mandarin) is the native language of more than a
billion people and is also becoming increasingly
important for business and tourism. That is why
the study of foreign languages is unavoidable.
Knowledge of foreign languages will always
come to the rescue in a foreign country and will
help to avoid incidents. The English language is
full of ambiguous words, set expressions and a
huge number of idioms and phrasal verbs. This
phenomenon is also inherent in the tourism
industry. Therefore, if a person does not speak
the language or can do it at a primitive level,
before traveling to another country it is simply

necessary to familiarize yourself with the basic
terms and expressions associated with various
means of transport, checking into a hotel and, of
course, various types of tours and excursions [2].

So, analysis of tourism terms and the features
of their contextual use in Professional English
will be the main aspect of our research.

The aim and objectives of the research. Due
to the stated above, the purpose of this research
is important and relevant. It is connected with the
determination of the features of the contextual
use of tourism terms in professional English. To
achieve this aim, it is necessary to accomplish
several objectives of the research:

1) to highlight the main features of tourism
terms in English;

2) to identify the main function of tourism
terms in English;

3) to determine the peculiarities of the use of
tourism terms in English.

Materials and methods. Such research meth-
ods as descriptive (for a general description of
the main features of tourism terms in English);
contextual-interpretive (to identify the main
function of tourism terms in English), as well as
the method of creating a problem situation with
the help of tourism terms in English.

Results and discussion. The Oxford Eng-
lish Dictionary lists 1811 as the year of the first
appearance of the word «tourism». The root or
etymology, according to this and other diction-
aries, is a Greek word for an instrument used
to describe a circle. Exactly at the turn of the
18th and 19th centuries, based on the borrowed
French noun «tour», the name of a person mak-
ing a journey, namely «touristy, first appeared in
the English language. Thomas Cook, the pioneer
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of the organized tour, made his first day trip by
rail in 1841. In the 1860s, he and his son John
Mason Cook created the Thomas Cook & Son
brand, opening an office in London selling tick-
ets for domestic and international travel. Thomas
Cook accompanied his first party to Egypt and
Palestine in 1869. The word «tourism» means
trips (travels) of visitors to another country or
locality, different from their place of permanent
residence, for any purpose other than employ-
ment. It is important to take into consideration
that there are a huge number of tourism terms
in English that have their own individual mean-
ing. Practically everybody likes travelling very
much and, fortunately, travel agencies offer dif-
ferent types of tours for every taste and budget
[3, p. 96]. Private islands, yachts, safaris, sub-
marines, sailboats and private jets allow the
rich and well-off to vacation in style. The spe-
cial feature of such tours is their exclusivity and
remoteness from civilization. They prefer to rent
a luxury villa or choose five- star hotels with a
very high level of service, namely unique con-
cept of open-air cuisine and restaurants, modern
design, private pools and SPA-centers. Such cli-
ents are called «demandingy. Tourists with aver-
age incomes prefer moderately active holidays,
that is, they combine a seaside holiday with edu-
cational or gastronomic excursions. This type
of holiday falls into the price-quality category.
Such category of people usually gives prefer-
ence to four-star hotels designed for family hol-
idays with a fairly wide range of services. They
also like quiet, cozy hotels with a homely atmos-
phere, picturesque landscapes or seascapes.
Tourists with average income pay attention to
the location of the hotel and if there is such a
possibility, choose hotels with their own beach.
Low-income travelers or modern unpretentious
youth often stay in budget hotels or hostels. As a
rule, such hotels provide minimal amenities and
services at a lower price and rather modest room
decor. It means that this category of tourists can
allocate a larger portion of their budget to other
aspects of the trip, such as transportation, food,
entertainment and souvenirs. Also, many people
prefer health, ecological, hiking, extreme, reli-
gious, domestic tourism, etc. The same applies
to any type of transport, which is convenient
and individual in its own way. This is all great,
but there is one very significant problem. If an
individual or family prefers exclusively domes-
tic tourism, then there will be no problems with
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the language barrier. But what should lovers of
foreign resorts do? Luckily, many people now-
adays speak one or even two foreign languages.
As it was mentioned above, Professional Tour-
ist English is precise and understandable and it
will not be too difficult to learn the key words
and expressions, for example, related to differ-
ent types of transport or hotel accommodation.
However, in the process of mastering tourism
terms, it is still necessary to be very careful and
clearly understand the context of the use of a
certain word in a given situation. Let’s focus our
attention on some special terms. The first group
of words connected with different procedures at
the airport and types of flights [4]. E.g.

Announcement — OroJomeHHs

Arrivals — npubyTTs

Baggage claim — orpumMka 6araxy

Boarding pass — mocagkoBuii TagoH

Charters — yaprepu

Connecting flights — cTukyBanbHi pelicu

Customs — MUTHHIIS

Departures — BifmpaBieHHs

Departure gate — Buxia Ha OCaaKy

Departure lounge — 3a1 ouikyBaHHS

Domestic flights — BHyTpiIHi aBiapeticu

Excess baggage — nepeBaHTaxeHHs Oaraxy

Flight delay — 3arpumka peiicy

International flights — mibknaponHi aBiapeiicu

Passport control — macropTHHI KOHTPOITH

Scheduled services — perynspHi pelicu

Stopover — 3ynuHKa B 10po3i

Transfer — nepecanka

Can you please direct me to the terminal? —
Yu MoKeTe BH HAIPaBUTH MEHE 10 TepMiHaIy?

I need to check in for my flight. — Meni
MOTPiOHO 3apeeCTPyBATHCH HA PEIAC.

Is this flight on time? -
BiJINIPaBIISIETHCS] BYACHO?

Can I carry this on the plane? — Uu mMoxy s
B3STH 1I€ 3 cO0010 B JIiTaK?

What time is boarding? -
MIOYMHAETHCS MOcagKa’?

Let’s consider some more examples concern-
ing travelling by train [5].

Connecting train — IOTST 3 IEPECATKOIO

Luggage rack — 6araxna nonuus

Ticket counter — criiika npogaxxy KBUTKIB

Train schedule — po3knaza notsris

Train departure — BianpaBieHHS NOTATY

Train arrival — npubyTTs notary

Do I need to reserve a seat in advance? — Uu
MOTPiOHO OPOHIOBATH MICIIC 3a3/1aJIeTi/Ib?

Ileit peiic

O xorpiit
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How long is the layover at [connecting sta-
tion]? — Ckinpku 4Yacy 3aiiMae mepecaaka Ha
[mpoMikHi# cTaHii]?

What time is the next express train to [desti-
nation]? — O KOTpiii rOAMHI HACTYIHUI EKCIIpec
JI0 [MyHKTY IpU3Ha4YeHHS |?

The second group of terms refers to staying in
a hotel. In this case it is also necessary to famil-
iarize with some terms if you want to avoid mis-
understanding while communicating with hotel

staff [6]. E. g.

Accommodation terms - YMOBH
po3TanryBaHHS

Annex-room (annex-building) — Homep,

PO3TaIIOBaHUM HE B OCHOBHOMY KOPITYCi TOTEIIO

Connect room — 1Ba HOMEpH, SKi 3’€IHaHI
JBEpUMa

Day-and-night room service — uinogo6ose
00CITyroByBaHHS

Dune view -- kiMHaTa 3 BHJIOM Ha JIOHH, Ha
MiCOK

Duplex — qBonoBepxoBuii HoMep

Early check-in (late check-out) — panHiii 3ai3x
(mi3HIA BUI3M)

Featured offers — nomynsipai npomno3uiii

Family room -- HOMep, IO CKJIamaeThes
3 IBOX a00 JEKIJBbKOX KIMHAT, 3 BiTaJbHEIO Ta
CHaJIbHEI0

Junior suite -- HOMep, OUIBLINIA 32 MIIOLICIO
HIK CBIOT, 3 OOTOPOKEHUM CHAJIBHUM MiCLIEM,
SIKe MOKHA TIEPETBOPHUTHU Ha BIiTaJIHHIO

Single room — HOMep 15 ONTHIET TIOAHMHI

Special offers — cnerianbHi IPOMO3MUITIT

Suite — mokpaiieHuit HOMEp y MOpPIBHSAHHI
31 CTaHJAPTHUM (SIK NPaBHJIO, 31 30UIBIIEHOIO
TIJTIOIICIO)

Superior — mokparieHnii HoMep MOPIBHIHO 3i
CTaHIAPTHUM (3a3BHYail MEHIIIE CHIOTA)

Standard room — cTangapt

Twin — HOMep y TOTei Ha IBOX 0ci0

When considering the above mentioned
words and expressions, you definitely need to
pay attention to their meaning in an appropriate
context. This is very important because some
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terms can confuse people and cause misunder-
standing. Such words as «double», «duplex»,
«suite», «junior suite» belong to this category.
They all have specific meanings, from the point
of view of the hotel business, are not the most
complicated. However, before going on vaca-
tion and booking a hotel room, it would not hurt
to clearly understand the meaning of the term
and remember it. The same applies to the cat-
egory of flights. In this case, you also need to
clearly familiarize yourself with the terms and
grasp their meaning. In this case, you also need
to clearly familiarize yourself with the terms,
understand their meaning, in order to avoid pit-
falls in the process of their use. If you follow all
these rules nothing will spoil your journey or
business trip [7, p.79].

Conclusions. Summarizing all the above pre-
sented, it should be noted that in any case, if you
really strive for mastering the necessary vocabu-
lary, at first you will have to combine words on
a specific topic (as it is submitted above). Sec-
ondly, regular use of professional tourism vocab-
ulary in speech will also help not only to expand
your vocabulary, but also increase your cultural
level of communication with foreigners. Thirdly,
search for synonyms and antonyms, creation
of associative networks will help develop your
thinking and you will be able to use relevant pro-
fessional vocabulary in the right context without
any problems.

Therefore, based on the above, we can say
with confidence that travel and the type of vaca-
tion, no matter what you choose, (active, pas-
sive, excursion, green etc.) will only please you
and expand your horizons in all areas of com-
munication, and learning a foreign language
(mainly English) will be the key to your success.
It follows from this that the expanding of your
vocabulary, memorizing it and, of course, sys-
tematically using it in a certain context will not
only increase your cultural level, but will also
help you avoid pitfalls and mishaps on vacation,
regardless of the circumstances.
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